Chapter 1: Understanding the Perils of Al Products
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Chapter 2: Building the Enterprise Al Strategy

Business
Initiatives

Principles and Policies What we believe and allow

Processes and Controls How Al is approved, tested and monitored

Tools and Automation How compliance is enforced at scale
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People and Accountability Who owns what and sign off

Modern Data Strategy
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Chapter 7: From Model to Market: Operationalizing ML Systems
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Chapter 8: From Metrics to Measurement: Experimentation and

Causal Inference
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Chapter 10: Understanding GenAl Operations

®

The odd numbers in this group add up to an even number: 4, 8, 9, 15,
12, 2, 1.
A: Adding all the odd numbers (9, 15, 1) gives 25. The answer is False.

The odd numbers in this group add up to an even number: 17, 10, 19,
4,8, 12, 24
A: Adding all the odd numbers (17, 19) gives 36. The answer is True.

The odd numbers in this group add up to an even number: 16, 11, 14,
4,8, 13,24
A: Adding all the odd numbers (11, 13) gives 24. The answer is True.

The odd numbers in this group add up to an even number: 17, 9, 10,
12,13,4, 2.
A: Adding all the odd numbers (17, 9, 13) gives 39. The answer is False.

The odd numbers in this group add up to an even number: 15, 32, 5,
13,82, 7, 1.
A:

A: Adding all the odd numbers (15, 5, 13, 7, 1) gives 41. The answer is False.
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Chapter 12: Introduction to Responsible Al

Transparency
Explainability
Justifiability
Reproducibility

Fairness

Accuracy | Bias
Model agnostic | Justice

Accountability

Model meta data
Regulatory compliance

Trustworthiness

Ethics
Beneficence
Human-centered
Non-maleficence

User privacy

Faimess

Accuracy: To determine what level of
accuracy makes sense for the
Business of product

Blas: Given that data always carries
bias, it is important to Siter the
wnwanied blas af the stage of data
collocton.

Model Agnostic: Applies 1o the
aigorithmic design. use of lechnology
tools, and the business logic
assoclated with the model as how
well the model is interoperable among
various systems.

Justice: Promote equal opportunties
for ol individuals and groups.

Accountability

Model Meta Data: Abiity 1o caphure
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good” that femly underines the model metics and meta-cala across outpat that can be undersicod and
contral importance of promoling the ™0 onsre model Bfecycle hat > by both pars and
well-beng of people and the demonstrates the model and its users. The goal is mot 10 expose he
community, delivery process 10 gonerale results exact, inner technical workings of
Human-Centered: The ™at are auditatie, raceable, and the aigonthms used o get o a
organization working oa an Al verifiadle, cortain oulcome. Rather, the goal
model shouid be for human benefit $hould be 10 0xpose why certain
and document s intertons, 83 well Regulatory Comp Swiking an foe the e
as underwrite them with sppropriate and " maet or not met.
of certain desirable valses such as between Al beneficence andthe deive .+ umability - Soundness in the
human rights, transpacency, and for innovation and growth JusEhication of 23 use such Bat one
harm-avoidance. can demonsirate both the design
Trustworthiness: integeity of the Al and implementation processes for

Non-Maleficence: Doing “no-harm”
through prevention of both
’ ! and & 4

User Privacy: Apphcation design
often needs to balance competing

10 op the y
of & system o¢ onsure user prvacy
for explanabiity needs.
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woll- executed
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Chapter 13: Implementing RAI Frameworks, Metrics, and Best
Practices







